Journal of Electronic Commerce Research

Online Free Product Sampling: The Reciprocity and Diagnosticity Effects

Hairong Shi Xiamen University, China
Shun Cai Xiamen University, China
Xin (Robert) Luo The University of New Mexico, USA

194-214

You Look Like Me, and I Like You: An Empirical Study on the Influence of Doctor-patient
Personality Similarity on Patient Selection

Shuging Chen Harbin Institute of Technology, China
The Hong Kong Polytechnic University, Hong Kong
Xitong Guo Harbin Institute of Technology, China
Tianshi Wu Harbin Institute of Technology, China
Kee-hung Lai The Hong Kong Polytechnic University, Hong Kong

215-239
Online Service Sentiments in Transformative Society: A Cross-cultural Analysis
Yun Wan University of Houston Victoria, USA
Makoto Nakayama DePaul University, USA
Jeffrey G. Blodgett University of Houston Victoria, USA
Jin Qin University of Science and Technology of China, China
240-252

Exploring User Intent to Imitate toward Social Avatars Node Based on Social Network

Theory
Mengmeng Song Hainan University, China
Xinyu Xing Hainan University, China
Yucong Duan Hainan University, China
Jian Mou Pusan National University, Korea

253-268

qOJBOSGH I WWO M) GIUOJJOQIE[ JO IBUJHO[


http://www.jecr.org/node/688
http://www.jecr.org/node/689
http://www.jecr.org/node/689
http://www.jecr.org/node/690
http://www.jecr.org/node/691
http://www.jecr.org/node/691

