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1. Heading Level 1

The Heading level 1 should be left justified, bold, with initial caps and numbered using, Times New Roman 10 point, with one blank line above the heading.  This is the beginning of your text….. . 

2. Heading Level 2

2.1. Heading Level 2

The Heading level 2 is left-justified, not bold, with initial caps and numbered using Times New Roman 10 point, with no blank line above or below the heading. Here your text continues…

2.2. Referencing

There references should be like this [Fishbein & Ajzen 1975] for two authors or for more than two authors like this [Sheppard et al. 1988].
2.3. Figure

The following section shows an example of a Figure in the text. Figures such as graphs, line drawings, photographs, charts should be centered in body of text and numbered consecutively in the text in Arabic numeral. Each figure should have a brief, explanatory title below the figure. There should be one blank line above and below each figure. Text should be Times New Roman of maximum 10 points
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Figure 1: Research Model

2.4. Table

The following section shows an example of a Table in the text. Tables should be left-justified in body of text and numbered consecutively in the text in Arabic numerals. Each table should have a brief, explanatory title above the table. Explanatory notes to a table (e.g., probability levels, explanations of abbreviations, etc.) should appear below the table. There should be one blank line above and below each table. Text should be Times New Roman of maximum 10 points

Table 1: Survey Items
	Trust in Online Game Websites
	Adapted from Koufaris and Hampton-Sosa [2004]

	Trust1
	Online game website is trustworthy.

	Trust2
	I believe in the information that online game website provides.

	Trust3
	Online game website does what it says.

	Attitude toward Playing Online Games
	Adapted from Agarwal and Prasad [1999]

	Attitude1
	It is a lot of fun to play online games.

	Attitude2
	I like to play online games.

	Attitude3
	Playing online games is attractive.
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